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Getting the word out there

Companies seeking a global
presence may find the answers
in Google’s online advertising
programme AdWords

ooghe Adiords the
online advertizing
programme rnin by
thse search enginme
provider, has
played a vital role
imenabling Irish cosmetics com-
pany ¥ova to get off the grownsd, ac-
cording toco-founder MarkWalton,

W ltom estahlished the Shso firm
with his wifie Ciara in 007 tosell or-
ganic skincan prodicts made from
seppeod. Tts wae of GoogleAdionds
had, hie said, enabled it to gain trac-
biom i ke tioma | ma tkets,

The idea for the husiness grew
ot of the seaweed baths nun Ty the
Walton family in Strandhill. Fouwr
years on fronn establising the buos-
e, Wowra is i tting sales of € L5 mil-
liom and will shiortly mowe to 2 new
production fcility in Sheo town,

It sclk a mnge of K products to
apas and Ao comanmers, inch ding
visibors to its wehsite wwwvoyaie

Walton belicwes the onlise poute
is an absohite mecesaity for Irish e-
tailers operating ina tough market.

“We had awebsite foom day one
Doy T i oces, Yool 't i weithsonat
o, Bt's like a brochure for your pro-
ducts. Any company with a retail
product should kave a wehaite,
There & huge scope, but there & a
hit of a lamd grab coline at the mo-
ment. The internet is constantly
changing and offering now market-
i opportunities.,

roogleAdWords is possi by the
singlke maost important onling ro-
sounce for advertis ng your prodact,
but it & complementary in that you
iy moed to congider other tools ke
Scarch Engine Optimisation, Face-
book and blogging for example”

Elaine
0'Regan

As Waltonseesit, the higpest b nefit
CroogleAdWonds offers is its trans-
parency and the way in which it al
kws advertisers to analye sales
diafa,

"When you go to trade fairs, or
1 mnar ke ting orads, it can be &iffi-
cult & memun the esponse foom
potential customers — and exactly
b this activity e ooverts into sales,
O P ness imeohvies a Jot of mar-
keting, a0 being abke to quantify this
is very important,” he said.

“The feadback wou get with Ad-
Words isinstant. i i wery transpar-
et Wou can soe if someons clicked
on your ad and bought your pro-
duct. You know the oost of the poo-
cess and the profit wou made on the
sk

According to Claire Wakh, Goo-
gleAdWords expert, the aim of the
s fvioe i 1o enable anpone selling a
product or service over the web to
manay theironline advertising,

"It is a performance-based ad-
vertising progrnm that enables busi-
nosacs to advertise on Grooglk and
its. petwork of part ner websites It is
built om an aucton-based system
that calculates the minimum
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podation on the seach reanlts page”
said Wakh,

AdWords allows companics o

¥

Mark Walton, co-founder of Voya: ‘We had a website from day one'

create ads and choose keywords me-
Latiad b thoe ¢ s s, Wlsen poople
seanch on Google wsng one of thair
kieywords, theirad may than appeat
alonpsde the seanch mesults,

L rechsed i the 1S in 20dEE Ad-
Words hit the Irish market in X2,
partnering witls welsite owners,
s prages and blogs to display ads

It uses two formats: seach and
display advertiscments. Searchads
are text-hased They amn displayed
o the top amd right-hand side of
the Google home page when you
ame viewing the resulis of a partics-
lar seanch. Dhisplay ads can use tost,
image and video content,

“Draplay adverts can he maore
elabomte ads and are shown across
a network of relevamt websites
acha the web,"” said Walsh,

Walsh said AdWords offered
comnpanies several bencfits, inchd-
ing the ahility to ‘pawse’ ads, make

changes and target customers in
specific locations waing different
lanpaages,

“Llsers can casily soe how their
adls are performing They cangener-
ate reports on different aspects of
theziradvertising campaign — for ex-
ample ow the ads are performing
overall or how many times key-
wonrds generate clicks through to
thezi r wiehsine,” she said

"They can then we that data in
ander to make changes accondinghy,
Most importantly, the adver tiser
only pays for the mamber of clicks
piet ad— that i3 1o sy, whensomennss
iz actually prompted to take action
e i thsey vicw yowr ad”

Before embarking on your Ad-
Words strategy, Walsh said it was
important for start-ups to think
carcfully about their goals

“Then, if wouare planning onset-
timg up an AdWords account, make

sume you have a holistic message
and that your ads are clear, reflact
what you are of fering and convey
information ahout your webaite,”
shie zaid

“Take the time to really think
about your strate gy and what you
are hoping to achieve, Make sure
ol lave clear poalks set ot 0 you
can properly gauge vour perfor-
mance and make appropriate
clanmes whene moossary’’

Wlalsh said it was vital that com-
pandes monitor their AdWonds cam-
pigis o an ongoing hass,

"Sometimes companiss can set
up an AdWonds acoount and then
forget abonut it aid leave it to Mo on
its CwTL

“H's very important to mdonibor
your performance bake sure you
kmow how your campaigns are
doing and regularly check to sce if
any chamges need i be made,” she

Claire Wakh, Google AdWords
enpert, ks this advice o omline
mearketing for star-ups.

B Before begnning vour
advertising campagn, kave a
clear and delimed siralegy o sel
oul tlse goak you wani o
achieve,

B Ask yoursell: who are my
cusiomers, where can [ find
them amd how do | want to
reach them?

B I vou have a shop in a
specific loeal o, make sure
your ¢ustemers know where
you are. You can als inerease
your visiblity by seoting wp
your business on Google places
{www. gl oo place sh

B I you are selling a prodoct
online, @k yoursell if polential
cusamers can easily fnd what
they are ooking for, and i yowr
ails dearly reflect what you are
affering.

B Omce you kave your sirategy
in place, make sure you
undersdand the Coogle

AW ords system and how it
wirrks My advice o new users
i% always the same: research is
key.

B There is a wealth of

infor mal lon abowt AdWords on
the wely, incledicg Bogs, help
centris and even a dedicated
AdWords Small Business
Centre, which details a step-hy-
step pukde bo setting up your
AdW ords aoceomni

B (e your acemint is et up,

aaid. The seamh engine provider
hias comtex tual targeting tedymad ogy
tlaat sustormat cally matches ads with
its partners’ webpapes, You canalio
s placement target g to tailor ad-
vertising campaigns to specific sites

or site sections — onwhich you

Claire Walsh

check your performamnce
repularly amnd wse the data
available to expand amd
evaluate your campagni

B Yoo pay anly when someone
elicks on your ad. 1t is wp o you
bivw el you spend om each
click amd where your ads
AppEar.

B Crrogle has infor ol o
services for first- dme AdWords
wiers There are tse AdWords
Help Centre, Help Forum and
Onling Classroom.

B For pemeral dps, ¢hbeck oul
woww el tmg s s sonlinede,
which offers information o
hiw o gel online or improoe
your wel presenee.

weait your ad to appear

Audditi omal fizat ures mean adver-
tisers can tailor teir ad campaign
further to target specific demo-
graphic groups, for example, hased
on age of gender; location or lan-
ELape.



